
B R A N D S  F O R  L I F E

Business goals are a very important part of all long-term 
relationships. When we asked customers how we could help 
them achieve their goals, we realized they had not been 
asked this question before. We want to partner with you to 
achieve your short term and long-term goals. 

Sample 2: LDJ Creative 
When Scrippsnetworks (HGTV, diy, Food Network, Cooking 
Channel, Travel Channel, GAC) wanted to make a change 
in how they handled their advertiser events they reached 
out to LDJ for help. LDJ has worked with Harwill Express 
Press for many years, and the executive producer called us 
right away. We helped to create a memorable 8 city event to 
showcase the 6 brands and the numerous talented profes-
sionals they work with. We made sure this live event was 
fully stocked with customized material for each event date. 
This included invitations, name badges, handouts, signage, 
and wall and floor graphics. In working with them for the 
past 10 years we have built a reputation for helping solve 
problems, thinking outside the box and saving  
time for the clients. Using digital presses, we  
have printed event materials on demand, which  
allows the client to have customized materials  
and make last minute changes providing more  
flexibility with their events.

CASE STUDY

Harwill Express Press 

Believes in Building  
Long-term Relationships

“Achieving a goal is nothing. The getting there is everything.”

HARWILL EXPRESS PRESS | 609-895-1955 | hep@harwillexpresspress.com | harwillexpresspress.com

Other project we have worked on  
with LDJ since 2007:
• Maxus Avon
• Giggles

Get a closer look at all  
the componenets  
on the back!

#36

Upfront Presentation
Chicago   •   April 18, 2012

RSVP at sniupfront.com    |  This invitation is non-transferable. Please bring for admission.

Tuesday, April 23, 2013

Alice Tully Hall — Lincoln Center
1941 Broadway (at 65th Street)

Meet and Mingle with our stars

4pm Cocktails and hors d’oeuvres 
5pm Presentation begins
Cocktail reception to follow

You are cordiallY invited to attend our  

2013 upfronT evenT




